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	Title    It’s Recital Time!

        Lesson # 1
	AMV 4M, Grade 12 Vocal

	Critical Learning
	Guiding Questions

	Identify, analyse and assess the stages of the Creative Process.

The Creative Process can be used in the production of a variety of media tools and essay structures.

Identify ways in which the Creative Process can be applied to the creation of a musical production or performance.


	What are the stages of the Creative Process?

How can the Creative Process be used in the production of media tools and essay structures?

In what ways can the Creative Process be applied to musical productions or performances?

	Curriculum Expectations

	(*Each of these Expectations could be referenced in the Rubrics for the Unit Evaluation, though only selected Expectations should be applied in Lesson 1.)

A1. The Creative Process: apply the stages of the creative process when performing notated and/or improvised music and composing and/or arranging music;

· A1.1 apply the creative process when performing increasingly complex and difficult notated and/or improvised music  

A3. Techniques and Technologies: use a variety of techniques and technological tools in a variety of applications related to music.
· A3.3 use a variety of current technologies with increasing skill when practising, performing, composing, arranging or recording music
B1.  The Critical Analysis Process:  use the critical analysis process when responding to, analysing, reflecting on, and interpreting music;

· B1.2  listen to and reflect on selections from a wide range of musical styles and genres, including their own performance repertoire, and analyse and reflect with increasing insight on their responses to and interpretation of them
B3.  Skills and Personal Growth:  demonstrate an understanding of how performing, creating, and critically analysing music has affected their skills and personal development;

· B3.2  assess, with increasing insight, their musical skills and knowledge, and develop and implement a detailed plan to enhance them and evaluate their progress
C1. Theory and Terminology: demonstrate an understanding of music theory with respect to concepts of notation and the elements and other components of music, and use appropriate terminology relating to them; 

· C1.2 extend and deepen their understanding of the elements and other components of music, particularly through practical application and aural recognition, and use appropriate terminology related to them
C3.  Conventions and Responsible Practices:  demonstrate an understanding of conventions and responsible practices relating to music;

· C3.2 extend their understanding of conventions associated with various types of musical performances, from the perspective of performers and audience members
	Learning Goals

(Unpacked Expectations)

By the end of this lesson “I Can...

· identify the stages of The Creative Process

· explain how the Creative Process could be used in the development of a variety of media products and essays

· identify the stages of The Creative Process as they appear in the production of a musical performance.”



	Instructional Components and Context

	Readiness

Prior knowledge of the Critical Analysis Process.

Previous work with varied repertoire selections, appropriate to voice types and ability.

Terminology

The Creative Process
The Critical Analysis Process

	Materials

A media advertisement product (e.g. newspaper print ad, magazine ad, television commercial, movie trailer, radio “jingle,” etc.)

Chart paper and markers

Sticky notes

The Revised Arts curriculum document (The Creative Process)

Teacher Resource 1 Teacher Tools (explanations of Concept Maps and Process Portfolios)

BLM 1 Exit Card



	Title:  It’s Recital Time!




  
 Lesson # 1
	Grade 12

AMV 4M, Vocal

	Minds On                                              Approximately 20 minutes
	Pause and Ponder

	Whole Class > Discussion > Discovery of the Creative Process
Students view a media advertisement (e.g. television commercial, movie trailer, magazine ad, etc.) and brainstorm what “steps” are involved in the creation and production of such a media tool.  How does this media advertisement move from initial idea to published product?


Ask students to suggest other media products that would employ a similar process of creation.

Explain that the creation of a media advertisement is an example of the Creative Process in action.

Share the Learning Goals for the lesson, and the final goal of the Unit.  Explain to students that they will be employing the Creative Process to stage a Senior/Graduate Vocal Recital as their Culminating Activity.
	Assessment for Learning (AfL)

Discussion

Observation

Teacher feedback and clarification of Learning Goals.

Assessment as Learning (AaL)

Concept Map

Anchor Chart

Rubric for Process Portfolio

Assessment of Learning (AoL)

Small Group sharing

Discussion

Process Portfolio reflections

 Exit Cards

Differentiation (DI)

Depending on time available, the Small Group activity could be revised and completed as a Whole Class activity.

If access to computers is possible, the Exit Card activity in Consolidation could be completed using: 

http://www.omea.on.ca/ARTSECO/plm/c2/CreativeProcess1%20(4).swf 

Quick Tip

Whole Class > Discussion

Grade 12 students will likely know and understand the stages involved in creating an essay or media product, but may need some guidance to associate these stages with the new terminology of the Arts Creative Process.
Small Groups > Sharing

Class Anchor Chart for The Creative Process could take the form of the process wheel as illustrated in The Arts Document, or a step-by-step chart, etc., based on the decisions of the class.

Link and Layer

Students could be invited to bring in essay structure outlines they may have been given in English or Writing classes.

Students should be familiar with The Critical Analysis Process.  A review may be necessary prior to Lesson 2 of this Unit.

Hyperlinks in the Lesson

Teacher Resource 1 Teacher Tools 

BLM 1 Exit Card
http://www.omea.on.ca/ARTSECO/plm/c2/CreativeProcess1%20(4).swf 

Process Portfolios:

http://www.teachervision.fen.com/teaching-methods-and-management/experimental-education/4530.html?detoured=1
Getting Started With Portfolios:

http://www.learnquebec.ca/en/content/pedagogy/portfolio/general/

	Action!                                                  Approximately 50 minutes
	

	Whole Class > Discussion > The Creative Process
Ask students to compare what they learned of the development of a media commercial to what they know of writing an essay.  For example, the initial idea, theme or topic behind both an essay and a media advertisement would be referred to as Inspiration.  Guide this discussion until students have made the association between the stages of writing an essay, and the Creative Process involved in creating and producing a media advertisement.  Help students make connections about what actions are taken at each stage (e.g. brainstorming ideas, creating a first/rough draft, revising and editing, etc.).

As a class, assign labels to these steps, using the terminology from The Creative Process in The Revised Arts Curriculum Document (see Quick Tip).

Small Groups > Concept Mapping > Sequencing of Creative Process Stages

Arrange students into small groups.  Distribute a large sheet of blank paper (suggest: 11” x 17”) and sticky notes to each group.  Using the sticky notes, direct the groups to create a Concept Map Teacher Resource 1 Teacher Tools to put the steps into what they feel is the most logical order.


Teacher:  What comes first?  Are any of these stages 
interrelated? 
Ask the groups to share their organization of the stages of The Creative Process, and explain their decisions as they share.

Use this discussion to lead students to build a class anchor chart (see Quick Tip), placing the stages in the most appropriate order for the Creative Process, as outlined in the Revised Arts Document. 
	

	Consolidation                                      Approximately 30 minutes
	

	Explain to students that they will be staging a Senior Recital as their end-of-course culminating task, that they will be applying both the Creative Process and the Critical Analysis Process to this activity, and that they will be maintaining a Process Portfolio Teacher Resource 1 Teacher Tools throughout the Unit.

For their first Portfolio contribution, distribute lined paper and have the students respond in portfolio to the following questions:

· Explain how the creation of a media product and the development of an essay are similar.

· How might The Creative Process be applied in the production of a musical performance?

Distribute the Creative Process BLM 1 Exit Card
to students.  Students must complete and hand in this worksheet before the end of this lesson.  Exit Cards ask students to place the stages of the process into the appropriate spots on the Creative Process Wheel.

Post the class anchor chart where it can be visible and easily referred to in the future.  Teachers may also choose to post the large Creative Process chart provided to Ontario schools by the OMEA.
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